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PHILLIPS TO OFFER A LANDMARK OF
MOTORSPORT HISTORY — VIC ELFORD'S HISTORIC
ROLEX DAYTONA FROM THE COLLECTION OF
JERRY SEINFELD

The First Known Rolex Daytona Ever Awarded to the Winner of an
Automotive Race, Presented to Vic Elford for his 1968 Victory at the 24 Hours
of Daytona marking Porsche’s First 24-Hour Endurance Race Victory

Consigned Directly from the Personal Collection of Legendary Comedian and
Porsche Collector Jerry Seinfeld

To Be Sold in The New York Watch Auction: XV in December 2026,
Estimated at $100,000 to $200,000

Vic Elford with Rolex Ref. 6239 at Rolex, Ref. 6239
24 Hours of Daytona, 1968 An historically important and the first known documented Daytona ever
Photo by ISC Images & Archives via Getty Images awarded to the winner of an automotive race stainless steel chronograph

wristwatch with bracelet from the collection of Jerry Seinfeld, 1968
Estimate: $100,000-200,000

NEW YORK - 13 OCTOBER 2026 — This fall, Phillips in Association with Bacs & Russo will offer one of the
most important trophy watches ever to appear at auction: the Rolex Cosmograph Daytona Reference 6239
presented to Vic Elford following his victory at the 1968 24 Hours of Daytona race. Hailing from the collection
of Jerry Seinfeld, the watch will be a highlight of The New York Watch Auction: XV on 5-6 December with
an estimate of $100,000—200,000, following a world tour to London, Geneva, and Hong Kong.



Among the most significant aspects of the watch is its status as the first documented Rolex Daytona ever
awarded to the winner of an automotive race. Presented to Elford after his victory in the annual endurance
race at Daytona International Speedway, the watch stands at the origin of what would become one of the
most enduring relationships between a watchmaker and motorsport.

Originally introduced as the Cosmograph without the "Daytona" nickname and signature, Rolex's
chronograph underwent several identity changes during its earliest years. In 1964, Rolex advertised the
model as the "Le Mans" in reference to the famed French endurance race. By 1965, however, Rolex had
adopted the name "Daytona," irrevocably linking the model to the Daytona International Speedway and the
races held there, including the 24 Hours of Daytona.

English driver Victor "Quick Vic" Elford was one of the most accomplished and versatile racing drivers of his
era. Driving the winning Porsche 907 Langheck prototype, he helped secure Porsche’s victory at the 1968
24 Hours of Daytona, a landmark achievement that marked Porsche's first 24-hour endurance-race victory,
an important pre-cursor for Porsche’s first 24 Hours of Le Mans win in 1970. Following the win, Elford was
presented with this Rolex Cosmograph Daytona Reference 6239, an occasion documented in a photograph
taken immediately after the race capturing the first known awarding of a Daytona for an automotive race.

The story of this watch remains inextricably linked to the Porsche 907 Langheck longtail driven by Elford and
his team to victory. One of only eight examples built, the Porsche 907 Langheck longtail was the very first
Porsche race car to secure victory in a 24-hour endurance race, and would become a centerpiece of Jerry
Seinfeld's collection after he acquired the car at auction in 2014. He later acquired the companion Rolex.
Preserved in outstanding overall condition with its original case, bezel, dial, and bracelet, Seinfeld was
determined to return it to its original Daytona-winning appearance, commissioning a sympathetic restoration
working with vintage watch experts. The subtle improvements approved by Seinfeld were the color matching
of the hour and minute hands to match the dial’s luminous hour markers, a period-correct Tropic 21 domed
crystal, a repair to a rivet of the original riveted Oyster bracelet, and a period-correct Rolex presentation box
similar to the one Elford would have received in 1968.

Jerry Seinfeld said, “I've always loved objects that not only serve a purpose but have a great story behind
them. This Daytona watch has one of the best. When | acquired the Porsche 907 that won Daytona in 1968,
the watch was already part of its lore. They made history together. It has been a privilege to be the steward
of both, and I'm excited to see this watch begin its next chapter with another collector.”

Paul Boutros, Phillips’ Deputy Chairman and Head of Watches, Americas, said, “A milestone wristwatch
at the crossroads of motorsport and horological history, the Elford Daytona marks the earliest era of the
model’s enduring relationship with motor racing. Bearing truly extraordinary provenance as the first known
Rolex Daytona presented for a motorsport victory, it is one of the most compelling trophy watches ever to
come to auction and a tangible link to a defining moment in Porsche racing history. We are honored to have
been entrusted with this remarkable timepiece and delighted to share it with the global collecting community
this December.”

The stainless-steel Rolex Cosmograph Daytona Reference 6239 is accompanied by extensive
documentation, including a letter from Rolex U.S.A. dated 23 November 2010, confirming the authenticity of
the watch and that a Rolex Cosmograph Daytona was presented to Vic Elford in 1968 for having won the 24
Hours of Daytona race that year. The watch is further accompanied by extensive documentation relating to
its chain of custody, signed provenance letter from Vic Elford dated November 2010, restoration work
undertaken, as well as a copy of a Rolex USA service invoice dated June 2005 with matching serial number
and addressed to Vic Elford.



PHILLIPS

EST.1796
As Phillips marks its 230th anniversary in 2026, the house celebrates more than two centuries at the forefront of

the global market for Modern & Contemporary Art, Design, and Luxury. Founded in 1796 by the charismatic
auctioneer Harry Phillips, the company has, since its earliest days, offered a distinct and forward-looking approach
to sales and collecting. Over the centuries, Phillips has delivered record-breaking results and landmark offerings,
while also pioneering new modes of collecting via the likes of Dropshop. Through its partnership with Bacs & Russo,
Phillips continues to lead the industry in watches, setting new benchmarks for excellence, innovation, and
connoisseurship. Today, Phillips remains true to the entrepreneurial spirit of its founder while redefining the role of
a 21st century auction house.

ABOUT PHILLIPS IN ASSOCIATION WITH BACS & RUSSO

The team of specialists at Phillips Watches is dedicated to an uncompromised approach to quality, transparency, and client service.
Phillips in Association with Bacs & Russo holds the world record for the most successful watch auction, with its DECADE ONE
(2015-2025) sale having realized $83 million in 2025. The annual total for watch auctions in 2025 exceeded $290 million, marking
the first time any auction house's Watches department has surpassed US$200 million in annual sales for five consecutive years.
The spring 2026 season at Phillips has achieved $235.5 million, selling three watches above $10 million — an industry first.

Record-breaking prices include:

1. Paul Newman'’s Rolex “Paul Newman” Daytona reference 6239 (CHF 17,709,894 / US$17,752,500) — New York Auction: Winning
Icons — 26 October 2017 — Highest result ever achieved for any vintage wristwatch at auction.

2. Patek Philippe reference 1518 in stainless steel (CHF 14,190,000 / US $17,631,075) — Watches: Decade One (2015-2025) — 8
November 2025 — Highest result ever achieved for a vintage Patek Philippe wristwatch at auction.

ABOUT PHILLIPS FOLLOW US
Phillips: where the world’s curious and bold connect with the art, design, and luxury that inspires them. As a leading ON:
global platform for buying and selling 20th and 21st century works, Phillips offers dedicated expertise in the areas
of Modern and Contemporary Art, Design, Photographs, Editions, Watches, and Jewels. Auctions and exhibitions
are primarily held in New York, London, Geneva, and Hong Kong, with representative offices based throughout
Europe, the United States, and Asia. Phillips offers a regular selection of live and online auctions, along with items
available for immediate purchase. Phillips also offers a range of services and advice on all aspects of collecting,
including private sales and assistance with appraisals, valuations, and financial planning.

Visit phillips.com for further information.

*Estimates do not include buyer’s premium; prices achieved include the hammer price plus buyer’s premium.
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